
SOCIAL MEDIA GUIDE

Advancing knowledge, fostering collaboration, informing the future

Using Social Media to Promote Your Book: A How-to Guide for Authors

Introduction
This document is intended as a guide for authors who are interested in promoting their book via social media but are 
unsure of where to begin or how best to engage with audiences online. There are a number of channels that you might 
make use of, depending on your own goals and personal preferences—it is up to you! The information provided below 
is simply meant to give you a better sense of the current social media landscape and the advantages/disadvantages of 
some of the most commonly used social media platforms. In addition, we have included at the end of this document 
pictorial examples of best practices and effective strategies used by other Penn Press authors for further guidance. 
Feel free, if you wish, to model your own profile(s) and posts after these examples. Finally, a general word of advice: it 
is never too soon to begin promoting your book and getting involved with online conversations about topics related to 
your research!

Popular Platforms at a Glance

X/Bluesky/Threads

Overview: X (formerly known as Twitter), Bluesky, and Threads are all text-based social media platforms that enable 
users to send and read short posts (which can also include photos, videos, and links). X remains the most popular of 
these sites in terms of its active user base, but among academics, in particular, Bluesky has become increasingly popu-
lar in recent years. Threads (developed by Meta) is still a relative newcomer to the field but continues to grow quickly.

Ideal for: 	sharing straightforward, pithy thoughts and ideas and engaging in public conversation with people around 
the world

Avoid if: 	 fast-moving platforms with limited character counts would feel overwhelming or too constraining to you

Tips:

•	 Use your full name in your profile and ideally in your handle (@username)
•	 Include information about your book in your bio (and tag us @PennPress if you have room!)
•	 “Pin” a post about your book so that it will appear at the top of your feed
•	 Consider using a rectangular snippet of the cover of your book or another image related to it (such as a painting, 

map, historical or contemporary photograph, page of an old manuscript, etc.) as your header image
•	 Follow not only colleagues you know well, but also people (including both scholars and journalists/writers/etc.) 

with interests relevant to your book’s topic, and interact by liking, reposting, and replying to others’ posts
•	 Engage with and repost reviews of your book as they come out
•	 Add relevant hashtags (#) to your posts for increased exposure
•	 Don’t feel like all your posts have to be directly related to your book. You can of course post that sort of thing—

link to the book on Amazon, description of an event you’re doing—as often as you want and as appropriate, but 
you also want to focus on building discussion and getting people interested in following you for information and 
insights about not only your topic, but related and adjacent topics that you can demonstrate your knowledge of 
by discussing. So keep an eye out for articles from news/media outlets that are related to the book (even tangen-
tially), and then share those links with brief commentary expressing your own take—and, as appropriate, tying it 
to the book (although be careful not to do it so often that it seems like all of your posts are book promo!)

•	 A good overall goal is to try to turn your profile into a “hub” of information and discussion surrounding and adja-
cent to your areas of expertise and the book’s subject matter
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Instagram

Overview: Instagram is a photo and short-form video sharing platform. Posts are “visual-first” but can include captions 
and hashtags to provide more context/information. Users can also create “stories” to share with their followers that are 
available for only a short time.

Ideal for: 	sharing visual content about/related to your work with the general public

Avoid if: 	 you prefer text-based platforms over making/consuming visual content

Tips:

•	 Use your full name in your profile and ideally in your handle (@username)
•	 Include information about your book in your bio
•	 Add relevant hashtags to your posts for increased exposure
•	 Because captions on Instagram do not support clickable hyperlinks, any links you want to share with others 

should be included in your bio (e.g., link to pre-order your book, personal website, etc.). To add multiple links or 
to assign links to individual posts, you will want to look into using a “link-in-bio” tool, of which there are many to 
choose from

•	 If you feel comfortable, share a photo of yourself holding up a copy of your book!
•	 Share a photo of your book “in the wild” (university bookstore, conference, etc.)
•	 Everybody loves animal pics! Share a pic of your pet(s) by your side during the writing process, or with the fin-

ished product!

Facebook

Overview: Facebook is a social networking platform that connects users with friends, family, and colleagues. Users can 
share messages, videos, and links with those in their network and join “groups” based upon shared interests. While 
you have the option to create an official Page on Facebook for your book, or for yourself as an author/scholar, it can 
be difficult to ensure that the algorithm will consistently place your Page’s posts in followers’ feeds, and the return on 
investment may be lower than on other platforms. Because of this, we typically do not recommend that authors create 
Facebook Pages to promote their books.

Ideal for: 	sharing news about your work and keeping in touch with people you know 

Avoid if: 	 you would rather keep your personal and professional life more separate

Tips:

•	 Let your friends and family know when your book is coming out, etc.
•	 Mark the pub date with a celebration post!
•	 If you’re inclined, find relevant Facebook groups to join to grow your network
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LinkedIn

Overview: LinkedIn is a professional networking platform. Users can connect with colleagues and other professionals 
in/adjacent to their line of work. Posting on LinkedIn—sharing updates about your career or news specifically about/
related to your book—can help you further promote your “brand” and establish yourself as an expert in your field.

Ideal for: 	expanding your professional network and keeping your current network abreast of developments in your 
career and your latest accomplishments

Avoid if: 	 most of your colleagues or other people you know are not on LinkedIn or do not actively use it

Tips:

•	 Longer-form posts allow you not only to speak directly to your followers about your book, but also about other 
topics and activities connected to your research—try to take advantage of this!

•	 Share news articles/reviews/writing you do elsewhere about your book, etc. with your followers
•	 Include your book in the “Publications” section of your profile
•	 Be sure that the information on your profile is correct and up to date

YouTube

Overview: YouTube is the Internet’s most popular video sharing platform. Users upload videos to their “channels” 
which may be viewed by anyone in the world. Videos can range widely in length, from short clips to hours-long video 
essays. There’s a much larger audience for educational content on YouTube than one might expect!

Ideal for: 	sharing video content about your book/other research that is too long for other platforms

Avoid if: 	 you would rather write than speak about your book and/or you have minimal experience filming/editing 
your own videos

Tips:

•	 Video and audio clarity is essential!
•	 Titles and descriptions of videos should be straightforward and to the point
•	 Share videos across other social media platforms you are active on
•	 Instead of creating your own personal channel, see if your institution has one of their own (many do)—you could 

offer to sit down for an interview or see if they might be willing to upload a lecture/presentation/other video of 
yours
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TikTok/Instagram Reels/YouTube Shorts

Overview: TikTok, Instagram Reels, and YouTube Shorts are functionally interchangeable platforms made for sharing 
short video clips (usually under thirty seconds, but for educational content specifically, typically no longer than 2-3 min-
utes). These platforms have a large Gen Z presence (especially TikTok).

Ideal for: 	sharing short-form video content about your book/research and engaging younger audiences in particular

Avoid if: 	 the inherently “surface-level” nature of these platforms—more about hooking would-be readers than getting 
into the actual substance of your work—does not appeal to you

Tips:

•	 Keep your videos short and sweet (e.g., elevator pitch of your book)
•	 Broadly speaking, these are less “serious” platforms, so don’t be afraid to sprinkle some personality and humor 

into what you post!
•	 As always, use relevant hashtags for increased exposure

Reddit

Overview: Reddit is a sprawling news aggregation and social media site in which users join sub-communities (called 
“subreddits”) dedicated to particular topics/interests/hobbies. Think of anything, and there’s probably a subreddit for 
it! A subreddit like r/AskHistorians, for example, is a popular forum for academic historians to answer questions from 
intellectually curious non-specialists.

Ideal for: 	discussing your research with a broad audience of scholars and non-specialists alike

Avoid if: 	 your work is on a more niche topic that may not be particularly “popular” or accessible or cannot easily be 
translated into more “informal” terms

Tips:

•	 Join and become an active member of subreddits that are of interest to you
•	 IMPORTANT: Before posting in any subreddit, be sure that you have read its rules/FAQs so as not to violate com-

munity guidelines (some subreddits, for example, do not allow self-promotion, etc.)
•	 Consider doing an AMA (short for “Ask Me Anything”) on a relevant subreddit. Users will ask you questions about 

your research which you can respond to in as many words as you would like, but be sure to keep the language 
non-technical and the tone friendly/conversational. This is a great way to get your book seen and especially to 
engage with interested non-specialists out there!
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Personal blog (e.g., Substack)

Overview: A personal blog is ideal for long-form writing suitable for general readers. You can expand on ideas in your 
book, delve into one idea in particular, bring your expertise to bear on issues that you think are timely and pressing 
(i.e., public commentary)—the opportunities are endless. As far as blogging platforms go, you have many options to 
choose from, but it is worth noting that Substack has become particularly popular in recent years. (With Substack, sub-
scribers receive your posts directly in their inbox, hence the tagline, “a blog—but with email.”) For more information on 
how to get started on Substack, check out https://substack.com/for-bloggers.

Ideal for: 	sharing your research and ideas with non-academic readers without having to compromise on substance 
and depth

Avoid if: 	 you do not have the time or bandwidth to write blog posts on a (semi-)frequent basis

Tips:

•	 Direct people to your blog on social media, e.g., “Check out my latest blog post about…”
•	 Post consistently to maintain an engaged audience (this applies to any platform!)

Personal website

Overview: A personal website allows you to share information about yourself and your work in one central and cus-
tomizable place online.

Ideal for: 	establishing your presence online so that people can easily find and contact you and learn more about your 
work

Avoid if: 	 you do not have the time or capacity to maintain/update your own webpage

Tips:

•	 You have two options as far as building a website goes: making a website for yourself as an author/scholar, or 
making one just for the book itself. The former makes sense for authors who do a lot of publicly available writing 
for websites, blogs, etc. as well as interviews and podcasts and such. If that sounds like you, I’d suggest making 
a site in that vein first, and then making a page for your book within that site, presumably alongside other pages 
with information such as your CV, a basic bio, courses/syllabi if you so desire, etc. If you choose this route, you 
would then make a page within the website dedicated to your book. However, if you would prefer to focus just 
on marketing your book, it’s of course fine to make a whole website just dedicated to the book.

•	 Think of your website as your book’s “landing page,” effectively becoming one of the main places for folks to visit 
when they hear about you and/or about the book from other avenues.

•	 Generally speaking, keep your book page/website fairly simple – a title/header, a description, cover art (once 
available), “coming Fall 2025,” links to the book on the Press’s site and on Amazon, etc.
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Model Profiles and Posts
Bluesky

Check out the following profiles on Bluesky to see how other Penn Press authors have utilized the platform effectively 
(note: these same strategies will also apply to X/Threads):

Mike Glass: https://bsky.app/profile/m-r-glass.bsky.social

Alec Zuercher Reichardt: https://bsky.app/profile/aleczreichardt.bsky.social

Casey Schmitt: https://bsky.app/profile/csschmitt.bsky.social

Notice Glass’s eye-catching cover image and 
succinct bio (which includes a link to pre-order 
his book!):

Here’s an example of a good “pinned” post (short description 
of book, link, and discount code):

Another good “pinned” post (pub day announcement and 
discount code):



SOCIAL MEDIA GUIDE

Advancing knowledge, fostering collaboration, informing the future

When other accounts mention you and/or your work, be 
sure to repost/retweet to your followers:

If you find your book in the wild, take a photo and share it 
with your followers: 

Celebrate all your hard work (you deserve it!):

When in doubt, you can’t go wrong with a cute pet pic:
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Model Profiles and Posts
Instagram

Have photos you’d like to share from 
a book launch or other event? Post a 
couple—or a whole bunch!—on Insta-
gram:

Post a picture of your copy of your 
book, and let folks know where/how to 
purchase:

Note: You’ll see that the provided links 
(circled in red) are not clickable. This 
is why you’ll need to add them in your 
bio (as mentioned earlier—see Insta-
gram section above).
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Model Profiles and Posts
LinkedIn

A model profile on LinkedIn (with 
banner promoting new book):

A model post on LinkedIn (short but 
substantive summary of book):


